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EXECUTIVE SUMMARY
Business travelers entering the post-pandemic era from
companies with fewer than 1,000 employees universally
want to get back out on the road, and see their
companies facing severe consequences if they do not
increase travel soon. Among their concerns, travelers
report there will be fewer deals signed or existing
contracts renewed.
The stakes are also high personally for travelers as they
fear making less money, not advancing in their career
and losing their job if travel does not pick up. However,
as much as they want to travel more, they expect to do
so with increased flexibility throughout the process.

For insight, SAP Concur organization surveyed
1,650 business travelers in 6 SMB markets – U.S.,
Canada, UK, France, ANZ Region (Australia & New
Zealand) and Japan – to determine the best strategy to
bridge the gap between the needs of today’s business
travelers and pre-pandemic travel norms.

95% of business
travelers are
willing to travel
this year.
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The Need to Get Business Travel
Back on Track is Essential
Businesses with fewer than 1,000
employees
rely
heavily
on
relationships they’ve cultivated, and
employees worry the COVID-19
pandemic could be the end of the
line for their companies and careers.
In
fact,
travelers
at
these
companies are more likely than
those at larger companies to have
personal career (81% vs. 74%) and
professional concerns (79% vs.
72%) if business travel doesn’t
increase in the next 12 months.

A marketleading 88%
of French
travelers have
professional
concerns if
travel doesn’t
increase.

These travelers see themselves taking
a financial hit if they continue to be
grounded. Regarding their personal
well-being if business travel
doesn’t increase in the next 12
months, they are most concerned
about developing and maintaining
business connections (40%) and
making less money (38%).
These travelers are not only worried about themselves—they are worried about the
future of their companies. They are most concerned that if travel doesn’t increase, it
will be more difficult to sign new deals (35%) and build new relationships (33%).

Small Business Blues

Travelers At Smaller Businesses More Concerned About Lack of Travel
Fewer Than 1,000 Employees

81%

74%

Personal Career Concerns if Travel
Doesn't Increase
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1,000 Employees or More

79%

72%

Professional Concerns if Travel Doesn't
Increase

PAGE 3 OF 9

SAP CONCUR BUSINESS TRAVEL 2021 SMB REPORT

Travelers in the ANZ Region
(Australia & New Zealand) are
particularly interested in traveling
to make personal connections
with customers and colleagues.
62%

53%

ANZ
U.S.
Region

47%

UK

44%

39%

29%

Canada France Japan

Nearly half of respondents want to travel for
business to experience more of the world
(48%). That desire may be what’s driving
nearly 9 in 10 travelers (89%) to add
personal vacation time onto their business
trips in the next 12 months.
The concerns have these travelers eagerly
standing by with their bags packed and
ready to roll. Nearly all (95%) travelers are
willing to travel for business over the
next 12 months, including 63% who are
very willing. In fact, two-thirds (66%) say
they want to travel for work, rather than
their company insisting they do so (34%).

While Japanese travelers are the least likely to add leisure time
onto their business trips (70%*), when they do decide to add
it, they go big, adding personal vacation to 40%* of all
their business trips – the highest proportion of all markets.

*Small base sizes; findings are directional.

Flexibility – More of a Must-Have than
Vaccination-Related Benefits
As much as they want to hit the road, travelers want more control over trips. The
disparity between flexibility (70%) and vaccination-related demands (55%) is even
greater among travelers in businesses with fewer than 1,000 employees than it is
among those at larger companies (69% flexibility vs. 64% vaccination-related
demands).
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These travelers want increased
flexibility to take more ownership of
their well-being in the postpandemic environment. Over 9 in
10 (91%) expect to change their
behavior in the coming 12
months,
including
more
frequently staying in larger
hotels
(33%),
prioritizing
domestic trips (33%) and using
cars
instead
of
public
transportation (31%).

Typically an environmentally
minded group, Canadian
travelers are the most
likely among all markets
to make sustainable
changes (77%).

They
also
want
to
be
environmentally
responsible
citizens of the world. Three in 5
(60%) expect to make changes that improve the sustainability of their travel. This
includes prioritizing trips with shorter distances (31%) and alternatives to air travel
(23%), as well as avoiding layovers (28%).

Adapt to the Changing Landscape or
Prepare to Pay the Price

*Small base sizes; findings are directional.

Businesses with fewer than 1,000 employees face negative consequences if they don’t
enact the travel policies desired by their employees. More than half (53%) of these
travelers would make changes if their company doesn’t provide the necessary
policies or measures to protect their health and safety. This includes 29% who would
try to limit their travel (despite their desire to travel) and 22% who would look for a new
position.

91% expect changes to their travel routine, including…

33% will stay in
larger hotels
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33% will prioritize
domestic trips

31% will use a personal vehicle
instead of public transportation
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CHANGE IN
THE AIR
2021
2020

Before

During

After

39%
26%

30%
44%

30%
30%

Last year, before the trip (26%) was seen as the least stressful stage of a
business trip among travelers (compared to 44% who said during the trip
and 30% who said after the trip). Now, before the trip (39%) is seen as the
most stressful stage (compared to 30% who said during and 30% who said
after).
Implementing technology which allows travelers increased flexibility would
give them more peace of mind in planning their trips during these uncertain
times.

In order to retain these employees, businesses need to walk a fine line: meet travelers
where they are while also ensuring health and safety. Over two-thirds (69%) want their
company to loosen restrictions to allow for better, flexibility-oriented policies
(35%) or simply return to pre-COVID-19 travel policies (33%).
When it comes to their well-being, travelers want to be assured their company has their
backs. Travelers at companies with fewer than 1,000 employees are most likely to
hold themselves accountable (37%) for their own health and safety while traveling.
Other than themselves, these travelers are most likely to hold their employer
accountable (20%), slightly less than the 28% of travelers at larger companies who
do the same.

Who’s Most Accountable For Health & Safety While Traveling?

37%
Myself
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20%

My employer

17%

Travel agency/TMC

9%

Government
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With the competition for talent expected to be keen for the
foreseeable future, smaller companies can’t afford to
alienate employees.
This is especially true in the UK, where travelers are
even more likely (29%) to look for a new position.

Conclusion
Travelers from businesses with fewer than 1,000 employees demonstrate an even greater
need for business travel than their counterparts at larger companies. If they are not able
to increase their travel, they have concerns about the health of the business. However,
these travelers don’t plan on making an unconditional return to the road. In fact, they
want policy and procedural changes that give them the flexibility and control to travel in
the most safe and sustainable manner.
Successful businesses will adapt through the use of efficient solutions and tools that
empower travelers to make the best decisions for their own needs. At the same time,
travel programs must meet business objectives such as reducing costs, tracking
spending and consolidating travel data.
Reimagining travel will help improve employee satisfaction and retention while
supporting business continuity. Companies that do so will put themselves in position to
be more competitive in the future.
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ABOUT WAKEFIELD RESEARCH
Wakefield Research is a leading, independent provider of quantitative, qualitative, and hybrid market
research and market intelligence. Wakefield Research supports the world’s most prominent brands
and agencies, including 50 of the Fortune 100, in 90 countries. Our work is regularly featured in
media.
To learn more, visit: www.wakefieldresearch.com
For additional insights from prior studies, visit: Small-Medium Business Traveler Report 2020

METHODOLOGICAL NOTES
The SAP Concur Survey – Business Travelers was conducted by Wakefield Research between April 15th
and May 10th, 2021, among 3,850 Business Travelers in 25 Markets: US, Canada, Brazil, Mexico, LAC
(Colombia, Chile, Peru, and Argentina), UK, France, Germany, ANZ region (Australia and New Zealand),
SEA region (Singapore and Malaysia), China, Hong Kong, Taiwan, Japan, India, Korea, Italy, Spain,
Dubai, Benelux (Belgium, Netherlands and Luxembourg), South Africa, Sweden, Denmark, Norway and
Finland. The data has been weighted to ensure reliable representation of the business traveler
population in each market. The overall margin of error for this study is +/- 1.6 at the overall level, at
95% confidence.
The SAP Concur Survey – Travel Managers was conducted by Wakefield Research between April 15th
and May 10th, 2021, among 700 Traveler Managers in 7 Markets including US, Mexico, UK, France,
Germany, SEA region (Singapore, Malaysia) and Hong Kong. The overall margin of error for this study
is +/- 3.7 at the overall level, at 95% confidence.
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